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I would like to begin by acknowledging 
the Wallumattagal as the Traditional 
Owners of the land I’m joining from 
today and pay my respect to their 
Elders past and present.

I would also like to acknowledge the 
Wajarri Yamaji people as the 
Traditional Owners and native title 
holders of Inyarrimanha Ilgari Bundara, 
our Murchison Radio-astronomy 
Observatory.

‘Eternal Wisdom, Infinite Innovation’ 
artwork by Rachael Sarra, working with Gilimbaa.



• An institution (the Fourth Estate)

• Communication channels that are available to 
broad audiences

• Content created for these channels

Define: Media



Our S&A communication team

Gabby Russell
Communication Manager

Mikayla Keen
Comms Advisor 

(Space & Astronomy)

Rachel Rayner
Comms Advisor

(ATNF)

Kirsten Fredericksen
Comms Lead

(SKA project & WA 
Observatory)



Research ???? News World fame and 
fortune

The mysterious missing piece of the process



• Researcher informs team leader 
• Team leader and researcher inform comms with draft 

of paper and research/impact summary -  
• What does the research show?

• Why is it important? 

• How did you get the result?

• Anything else important to note

• Comms presents it to leadership for approval to 
proceed
• Does this align with ATNF/CSIRO strategy?

• Do we have the resources available for this?

Early stage process



Content

• Media release
Partner/Joint release

• Media alert
• Explainer
• Article
• Social post
• Newsletter or magazine 

content

• Image-led
• People-led
• Science-led
• Instrument-led

Our Platforms

• CSIRO website

• ATNF website

• Partner website

• Snapshot/Sphere/ATNF 
News/S&A News

• Facebook, Instagram, 
LinkedIn, Viva Engage

Distribution

• Internal vs External

• Wire service (national/ 
international)

EurekaAlert, SciMex, Streem

• Exclusive or targeted 
pitching (TV, print, radio, 
influencer)

• The Conversation

Strategy
What is the objective? 

Who is the audience? 

What are the key messages? 
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Content

• Media release
• Article (The Conversation)
• Social post

• Image-led

Our Platforms

• CSIRO website

• ATNF website

• Facebook, Instagram, 
LinkedIn, 

Distribution

• External

• Wire service (national)

SciMex, Streem

• Targeted pitching:

• SMH/Age

• AAP

• ABC

• Nine

• The Australian 

Strategy: SPICE-RACS
Using striking imagery, share a story on great 
science and highlight how we are supporting 

future generations of research with our 
infrastructure, with the data publicly available.



Key messages
• Best image yet of our sky/ our sky as 

you’ve never seen it… 
• Opening up new avenues of research
• Created with ASKAP’s unique 

capabilities and using data from the 
Rapid ASKAP Continuum Survey 

• The data is freely available through 
CSIRO’s data access portal

• We provide the platform for great 
science

• The SKA telescopes will be an even 
better tool when they come online 
in the future.

Strategy: SPICE-RACS



Produce media release/alert
Drafting, redrafting, getting quotes, multiple 
reviews by all parties, approvals, deciding on 
accompanying assets

Asset development
Collect imagery, develop imagery, write 
explainers, social media and web content

Identify and contact targets
What outlets do we want to engage with? What 
journalists and influences are best?

Inform colleagues and partners
Internal CSIRO comms process (WIRE, exec); 
update tangential partners (i.e. SKAO, Pawsey)

Prepare spokespeople
Media training, practicing interview techniques 
and messaging

Media campaign lead-up tasks
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“Please write about my science, your audience will love it because 
[something]! I have wonderful scientists for you to interview.”

All companies do this – this is where most news comes from.

 

• Pre-pitch: Contacting journalists before science is published so they 
have time to write a good story. 

• Exclusive: you offer the story to one journalist/channel only. 
Everyone else gets it once the embargo lifts.

• Embargo: an agreement in which a source gives journalists 
information in advance on the condition that they do not publish it 
until a specified date and time.

Pitching



Email to journalist at The Australian



• Alec and Naomi – SMH/The Age

• Stefan and Tim – AAP (Australian Associated Press)

Interviews



• Media release published (6:00am)
• on the wires (Scimex and Streem)

• on CSIRO’s media mailing list

• on CSIRO website

• Content published on our social media channels

• Articles published in The Age/SMH and AAP channels thanks to pre-
pitching

• Article in The Conversation 

• Syndication of media release and articles across various news platforms

• The phones start ringing!

Embargo has lifted…(12:01am)



9AM

• ABC News TV

• The Guardian

• Today Show Perth 

10AM

• 9 News Sydney

• ABC radio

• ABC Breakfast TV

• …..

The requests come flooding in…
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SCHEDULE at 11am 4 June
Nine Sydney (TV) - 10:30 Zoom 
ABC Perth (radio) - 2:15 phone (?)
TOMORROW: 
Nine Perth (TV) - 6:20 Studio
SATURDAY: 
ABC Breakfast (TV) - 10:15 Zoom



Results
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Links
SPICE-RACS
• Media release on CSIRO website
• Media release on wire service, Scimex (AusSMC) 
• Article on The Conversation
• Story on CSIRO social media channels: Facebook, LinkedIn, Instagram
• The ABC, the Guardian, the AAP story in one of its syndications

Definition of PR (Public Relations) 
• Public Relations Society of America Inc history and definition
• Jobs & Skills Australia definition and task list

Journalism’s code of ethics

https://www.csiro.au/en/news/All/News/2026/June/SPICE-RACS
https://www.csiro.au/en/news/All/News/2026/June/SPICE-RACS
https://www.scimex.org/newsfeed/most-detailed-map-of-the-universes-hidden-magnetic-fields-released
https://www.scimex.org/newsfeed/most-detailed-map-of-the-universes-hidden-magnetic-fields-released
https://www.scimex.org/newsfeed/most-detailed-map-of-the-universes-hidden-magnetic-fields-released
https://www.scimex.org/newsfeed/most-detailed-map-of-the-universes-hidden-magnetic-fields-released
https://theconversation.com/see-a-new-map-of-the-universes-magnetic-fields-the-largest-and-most-detailed-ever-made-284157
https://theconversation.com/see-a-new-map-of-the-universes-magnetic-fields-the-largest-and-most-detailed-ever-made-284157
https://www.facebook.com/CSIROnews/posts/pfbid0qdGCbDMn6nNkHdzet63BnWyVskaHiGcZxFZD9fQQogTkYQb64my78Ad8GENQvEFhl
https://www.linkedin.com/posts/csiro_how-do-you-map-the-invisible-an-international-activity-7468051396307750912-UUVO?utm_source=share&utm_medium=member_desktop&rcm=ACoAAALlCnkB1edKgPp1MvGq_FEncjwrUxIF3Pg
https://www.instagram.com/p/DZH_gHYCiHe/?img_index=1
https://www.abc.net.au/news/2026-06-05/skao-magnetic-map-new-window-universe/106763998
https://www.abc.net.au/news/2026-06-05/skao-magnetic-map-new-window-universe/106763998
https://www.abc.net.au/news/2026-06-05/skao-magnetic-map-new-window-universe/106763998
https://www.theguardian.com/australia-news/2026/jun/04/space-universe-science-cosmic-map-of-magnetic-fields
https://citynews.com.au/2026/mapping-forces-with-help-from-galaxies-far-far-away/
https://www.prsa.org/about/all-about-pr
https://www.prsa.org/about/all-about-pr
https://www.prsa.org/about/all-about-pr
https://www.jobsandskills.gov.au/data/occupation-and-industry-profiles/occupations/2253-public-relations-professionals
https://www.jobsandskills.gov.au/data/occupation-and-industry-profiles/occupations/2253-public-relations-professionals
https://freelancers.org.au/code-of-ethics/
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